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Minnesota Management, Marketing, Finance and Technology Competencies:
Hospitality, Events and Tourism Cluster [Updated Summer 2026]



These academic frameworks were partially funded by the Minnesota Department of Education using federal funding, Carl D. Perkins Career and Technical Education Act of 2006, as amended by the Strengthening Career and Technical Education for the 21st Century Act (Perkins V). The contents of this tool do not necessarily represent the U.S. Department of Education, the Minnesota Department of Education, and Minnesota State and you should not assume endorsement by the federal or state government.


Hospitality, Events and Tourism Management Cluster
The Hospitality, Events and Tourism Management Cluster includes the study of careers related to the management and operations of lodging, food services, attractions, travel and tourism, and recreation. This cluster focuses on delivering seamless logistics, quality customer service, and memorable experiences to satisfy the needs and preferences of guests, tourists, and event participants. Students develop skills including creativity, analytical thinking, communication, teamwork, problem solving, and customer service mindset. Students completing a program of study related to careers in this cluster will be prepared for careers including hotel management, banquet and event management, reservations and communications, tourism development, and theme park management.
Programs of Study (POS) and Courses
Accommodations: Careers that support, operate, and manage businesses and services related to temporary lodging, including hotels, motels, resorts, short-term rentals, and bed-and-breakfast establishments, focusing on providing guests with a comfortable and safe stay. Through advanced technology, hotel and resort management leverages property management systems, online booking platforms, mobile-friendly services, and personalized guest experiences.
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Accommodations
	12159 Introduction to Hospitality, Travel and Tourism
	16167 Hotel and Lodging Management
	Blank



Travel and Leisure: Careers focused on facilitating enjoyable travel, entertainment, and recreational activities. This POS includes travel services provided by agencies, ecotourism, and cultural tourism, as well as entertainment at attractions including theme parks and museums. 
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Travel and Leisure
	Blank
	16159 Travel and Tourism Management
	Blank




Culinary and Food Services: Careers dedicated to the service, operation, and management of establishments involved in the preparation and serving of food and drinks with emphasis on providing exceptional culinary experiences and delivering high-quality customer service. These establishments include independently owned restaurants, nationwide restaurant chains, noncommercial dining facilities, bakeries, and catering services. Professionals in this POS span all aspects and levels of food preparation as well as restaurant management, operations support, and health and safety.
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Culinary and Food Services
	Blank
	12156 Restaurants and Food/Beverage Service Management
	Blank



Conference and Events: Careers encompassing the planning, coordination, and execution of various events and conferences. This POS involves organizing conventions; trade shows; and corporate, political, and personal events generating positive economic impact to communities. This career field includes logistics, venue management, vendor coordination, budgeting, attendee management, marketing, and risk management. This career field also involves the organization and ethical management of sports events, and maintenance of outdoor recreation venues and field management.
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Conference and Events
	Blank
	12167 Recreation, Amusements, and Attractions
	12167 Event Planning and Logistics


Career Pathways
Career pathways developed through courses in this cluster include:
Guest Services Specialist
Theme Park Group Events Manager
Club Membership Director
Community Pool and Fitness Center Manager
Conference/Event Planner
Director of Convention and Visitors Bureau
Tourism Marketing Specialist
Group Events and Sales Manager

[bookmark: _Hlk215729886]Experiential Learning and Work-Based Learning
Experiential Learning opportunities should be embedded throughout a CTE Business and Marketing program, and could include industry tours, job shadowing experiences, service learning experiences, and student-led business operations. Work-based Learning (WBL) experiences as a continuation and application of classroom learning can also be developed. Work-based Learning includes both internship and Youth Apprenticeship opportunities for approved WBL programs with licensed WBL coordinators. Experiential Learning is a required component of every management, marketing, finance and technology program, with the intention that opportunities will be available for every student. Through involvement in Experiential Learning activities, students experience multiple career pathway occupations, learn expected workplace behavior, develop industry-specific technical skills, and are given opportunities to apply academic and occupational skills in the workplace or a simulated workplace environment.
Social-Emotional Learning
Helping students develop social and emotional competence is an essential component in their preparation to be successful adults. Career and Technical Education (CTE) classrooms and workplaces should foster the acquisition and application of the knowledge, skills and attitudes needed for social and emotional development. These include: self-awareness, self-management, social awareness, relationship skills, and responsible decision-making. Explicit teaching of, and regular student rehearsal of, these skills will lead to greater academic, social, and career outcomes.
Career Technical Student Organizations: Business Professionals of America (BPA) and DECA
Student participation in career technical student organizations (CTSOs) is considered as essential component of a quality career and technical education program. Minnesota Business Professionals of America (BPA) and Minnesota DECA provide students with opportunities for growth through education, competition, community service and professional development. Career and leadership development activities are embedded throughout the entire career cluster through classroom instruction and projects, as well as the DECA and BPA competitive event programs.
Assessing Competencies with Formative and Summative Assessments
[bookmark: _Hlk215729918]Employability skill performance indicators and benchmarks are typically assessed with “formative assessments.” The goal of formative assessment is to monitor student progress during an instructional unit to provide ongoing feedback that can be used by instructors to improve their teaching and by students to improve their learning. Formative assessments help students identify their strengths and weaknesses and target areas of needed improvement. They also help teachers recognize where students are struggling so that problems can be addressed in a timely manner. Formative assessments generally have low or no point value.
Career pathway technical skill competencies (identified by course in this document) are typically assessed with “summative assessments.” The goal of summative assessment is to evaluate student learning at the end of an instructional unit by comparing it against the competency or measurement to which the unit was aligned. Summative assessments have point values which generally are factored into a final course grade.

Business Clusters and Programs of Study in New Minnesota Career Wheel
Business program courses typically are categorized under one of six career clusters in the new Minnesota Career Wheel:
· Management and Entrepreneurship
· Marketing and Sales
· Financial Services
· Digital Technology
· Hospitality, Events and Tourism
· Entertainment, Arts and Design


[image: Minnesota Career Fields and Clusters Career Wheel]
[bookmark: _Hlk215730099]Career Cluster: Hospitality, Events and Tourism	Program of Study: Accommodations
[bookmark: _Hlk188018898][bookmark: _Hlk190320273]Program Code: 140710			Eligible Licenses: 140050 (primary); 140710, 140100, 140120 (legacy)
	Minnesota Frameworks
	Minnesota Common Course Catalog (MCCC)

	[Course Title] Introduction to Hospitality, Travel and Tourism
	[Course Title] Hospitality Business/Management--Comprehensive

	[Course Code] 55
	[Course Code] 12159 (Beginner—Sequence 1 of 6)



Program Code: 040800			Eligible Licenses: 140050 (primary), 040800 (legacy)
	Minnesota Frameworks
	Minnesota Common Course Catalog (MCCC)

	[Course Title] Introduction to Hospitality, Travel and Tourism
	[Course Title] Hospitality Business/Management--Comprehensive

	[Course Code] 16
	[Course Code] 12159 (Beginner—Sequence 1 of 6)


[bookmark: IntrotoHospDescription55]Course Description: This course introduces a wide range of topics in the hospitality, travel, and tourism industry covered in more depth in subsequent courses: hotel and restaurant management, travel and tourism options, resorts and theme parks, restaurant and food service options, and events planning. Job shadowing, industry tours, student participation in simulations, and participation in CTSO hospitality and tourism events should be embedded within the course to help students align career pathway interests.
[bookmark: IntroToHospitalityStrand10]Instructional units in this course may include:
Role of Hospitality and Tourism in the Economy
Connecting Guest Satisfaction to Business Profitability
Travel and Tourism Business Operations
Hotel and Lodging Business Operations
Restaurant and Food Service Business Operations
Market Segmentation and Marketing Strategies for Hospitality and Tourism
Career Ladders in Hospitality and Tourism Management
Course Progression in this Career Cluster:
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Accommodations
	12159 Introduction to Hospitality, Travel and Tourism
	12167 Hotel and Lodging Management
	Blank




CTE Course Knowledge and Technical Skill Competencies
	Competencies
	Sample Measurements

	HT12159B1.01 Analyze the scope and role of the hospitality and tourism industry at the state, national, and international levels.
	HT12159B1.01.01 Evaluate the economic impact of the Hospitality industry in Minnesota, the US, and the world.
HT12159B1.01.02 Define the nature and scope of each facet of the Hospitality and Tourism industry.
HT12159B1.01.03 Analyze how essential departments in a Hospitality, Tourism and Recreation business contribute to its economic success.
HT12159B1.01.04 Analyze how technology and automation are changing the hospitality and tourism industry.

	HT12159B1.02 Analyze the importance of quality guest service to the success of an organization.
	HT12159B1.02.01 Explain the relationship between guest satisfaction and business profitability.
HT12159B1.02.02 Analyze guests’ wants and needs in order to meet customer expectations.
HT12159B1.02.03 Develop methods of obtaining guest feedback to improve the hospitality experience.

	HT12159B1.03 Analyze the facility and job categories common to the lodging sector.
	HT12159B1.03.01 Compare and contrast the classifications of lodging facilities and properties.
HT12159B1.03.02 Analyze factors guests consider when evaluating lodging options.
HT12159B1.03.03 Compare and contrast the duties of front-of-the-house (FOH) and back-of-the-house (BOH) operations staff.
HT12159B1.03.04 Analyze the internal departmental interrelationships of lodging establishments.

	HT12159B1.04 Evaluate cost, reservations, and itinerary implications of various forms of travel and tourism.
	HT12159B1.10.04.01 Explain the technology and accessibility options guests desire when searching for travel and tourism reservation options.
HT12159B1.10.04.02 Analyze the impact of financial and intangible considerations that impact traveler decision-making.
HT12159B1.10.04.03 Compare and contrast travel options by air, rail, and cruise ships for vacation and business travelers.
HT12159B1.10.04.04 Create travel itineraries that match client needs and include complete disclosures of pertinent travel information.

	HT12159B1.05 Analyze marketing strategies for their effectiveness with improving profitability and guest relationships in the hospitality, travel and tourism industry.
	HT12159B1.05.01 Identify strategies and methods of developing and maintaining long-term guest relationships.
HT12159B1.05.02 Use market segmentation strategies to identify key target markets for various Hospitality industry business operations.
HT12159B1.05.03 Analyze the effectiveness of marketing strategies for communicating with specific target markets, including: branding, promotional selling, and benchmarking.
HT12159B1.05.04 Analyze the value of advertising, public relations, social networking, and community involvement on brand satisfaction for Hospitality industry businesses.


CTSO Competitive Events Aligned with this Course: 
DECA:	Principles of Hospitality and Tourism, Hospitality Services Team Decision Making, Hotel and Lodging Management Series, Travel and Tourism Team Decision Making, 
Authentic Assessment—Examples:
Develop a cost analysis of travel options (car, rail, air) to various tourism locations
Create travel itineraries with a variety of total cost options to meet the travel and tourism requirements of simulated clients
Required Safety Training—Potential Topics:
Current federal, state, and local health and safety laws/regulations specific to the career pathways in this course:
Employee rights and responsibilities (roles of labor organizations)
Harassment laws: U.S. Equal Employment Opportunity law
Human Resource regulations for the workplace
Ergonomics and Equipment safety (desktop and mobile devices)
Online safety (acceptable use policies, protecting passwords, protecting identity information online)
Credentials of Value (Postsecondary Credits, Industry-Recognized Skill or Knowledge Certifications): 
YouScience: Customer Service

Career Cluster: Hospitality, Events and Tourism	Program of Study: Accommodations
Program Code: 140710			Eligible Licenses: 140050 (primary); 140710, 140100, 140120 (legacy)
	Minnesota Frameworks
	Minnesota Common Course Catalog (MCCC)

	[Course Title] Hotel and Lodging Management
	[Course Title] Lodging--Comprehensive

	[Course Code] 57
	[Course Code] 12167 (Intermediate—Sequence 2 of 6)


[bookmark: HotelDescription57]Course Description: Students learn to identify operational practices important in lodging operations and the management decision-making processes involved in projecting costs, room pricing, and future demand. Topics include marketing strategies to increase room revenue, comparison of various types of facilities, importance of quality and service, the relationship between a hotel’s operational departments, and event planning venues and services. This course prepares students for the Certified Hospitality and Tourism Management Professional industry certification through AHLEI. Course may include participation in a DECA student organization. Career pathway preparation could include: Hotel Manager, Lodging Manager, and Property Operations Manager.
[bookmark: HotelLodgingStrand10]Instructional units in this course may include:
Management Functions in Hotel and Lodging Operations
Organizational Structure of Departments in Hotel and Lodging Operations
Pricing, Marketing, and Promotional Strategies
Guest Service Management Strategies
Data Analysis for Financial Decision-Making
Careers in Hotel and Lodging Management
Course Progression in this Career Cluster:
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Accommodations
	12159 Introduction to Hospitality, Travel and Tourism
	12167 Hotel and Lodging Management
	Blank




CTE Course Knowledge and Technical Skill Competencies
	Competencies
	Sample Measurements

	[bookmark: _Hlk14591057]HT12167I1.01 Explain the processes and systems managers implement to plan, organize, staff, lead and control day-to-day hotel operations.
	HT12167I1.01.01 Compare and contrast the five management functions: planning, organizing, directing, staffing, and controlling.
HT12167I1.01.02 Explain the elements and tools of a hotel operations plan (organizational chart, operations procedures, material resources, human resources, staffing plan) and the interaction between each unit.
HT12167I1.01.03 Explain how surveillance and access control measures are used to protect guests and assets.

	HT12167I1.02 Analyze the organizational structure, communications, and functions of departments within hotel and lodging operations.
	HT12167I1.02.01 Identify the roles and responsibilities of lodging staff and managers.
HT12167I1.02.02 Diagram the organizational structure of, and operational interaction between, departments including: facilities and engineering, food and beverage, human resources, finance, sales and marketing, and housekeeping.
HT12167I1.02.03 Analyze how the performance of each department impacts the overall reputation and success of the business operation.

	HT12167I1.03 Analyze pricing and marketing strategies for their effectiveness with improving profitability and guest relationships.
	HT12167I1.03.01 Identify the components of marketing segmentation and target-marketing based on guest needs.
HT12167I1.03.02 Compare and contrast common types of marketing promotions in hotel and lodging operations.
HT12167I1.03.03 Explain factors that affect room rates and package plans.
HT12167I1.03.04 Develop a plan to coordinate pricing and marketing strategies to increase room revenue, project costs, create room pricing, and increase future demand.

	HT12167I1.04 Explain the nature and importance of quality customer service in the hotel and lodging industry.
	HT12167I1.04.01 Differentiate between the services, amenities, and guest experiences offered at different types of lodging properties.
HT12167I1.04.02 Gather and analyze data to evaluate guest satisfaction with a travel experience.
HT12167I1.04.03 Explain the importance of specialized guest services to meet the needs of different travelers.
HT12167I1.04.04 Propose guest retention and recovery strategies in relation to both satisfactory and unsatisfactory guest experiences.

	HT12167I1.05 Utilize data to make financial management decisions.
	HT12167I1.05.01 Perform data analysis to make financial management decisions to project costs, determine room pricing, and promote market expansion.
HT12167I1.05.02 Analyze the value and impact of calculations of hotel occupancy (Occ), average daily rate (ADR), and revenue available per available room (RevPAR) on hotel operations and profitability.
HT12167I1.05.03 Analyze sales trends and predict future growth/decline based on sales momentum & trend.

	HT12167I1.06 Apply artificial intelligence (AI) practices and tools to improve guest experiences, optimize hotel operations, and support decision-making in lodging.
	HT12167I1.06.01 Demonstrate use of AI features in hotel management platforms (e.g., property management systems, booking engines, or customer feedback tools) to simulate operational tasks.
HT12167I1.02 Evaluate the impact of AI on hotel operations, including staffing efficiency, inventory control, and revenue management through dynamic pricing.


CTSO Competitive Events Aligned with this Course: 
DECA:	Hospitality and Tourism Operations Research, Hospitality Services Team Decision Making, Hotel and Lodging Management Series, Travel and Tourism Team Decision Making, Virtual Business Challenge—Hotel Management
Authentic Assessment—Examples:
Develop staffing schedules for departments/units in a hotel or lodging establishment that balance employee preferences and availability with business service and customer support goals
Develop marketing plans and pricing estimates for proposed guest retention and recovery strategies
Required Safety Training—Potential Topics:
Current federal, state, and local health and safety laws/regulations specific to the career pathways in this course:
Employee rights and responsibilities (roles of labor organizations)
Harassment laws: U.S. Equal Employment Opportunity law
Human Resource regulations for the workplace
Ergonomics and Equipment safety (desktop and mobile devices)
Online safety (acceptable use policies, protecting passwords, protecting identity information online)
Credentials of Value (Postsecondary Credits, Industry-Recognized Skill or Knowledge Certifications): 
NOCTIs: Lodging
American Hotel & Lodging Educational Institute: START Certified Front Desk Representative (CFDR)
Career Cluster: Hospitality, Events and Tourism	Program of Study: Travel and Leisure
Program Code: 140710			Eligible Licenses: 140050 (primary); 140710, 140100, 140120 (legacy)
	Minnesota Frameworks
	Minnesota Common Course Catalog (MCCC)

	[Course Title] Travel and Tourism Management
	[Course Title] Travel and Tourism--Comprehensive

	[Course Code] 56
	[Course Code] 12159 (Beginner—Sequence 3 of 6)


[bookmark: TravelDescription56]Course Description: In this course, students will learn sales and management techniques, marketing principles, and entrepreneurship skills necessary to succeed in the travel and tourism industry. This course will provide instruction in travel and tourism marketing management procedures as well as destination geography, international travel, business and leisure travelers, and climate effects. Students will understand the importance of effective communication skills when speaking with employees and guests, develop successful leadership skills, and learn effective Guest Services Management (GSM) skills. Course may include participation in a DECA student organization. Career pathway preparation could include: Travel Coordinator, Airport Manager, and Customer Service Representative.
[bookmark: TravelTourismStrand10]Instructional units in this course may include:
Travel and Tourism Sales and Marketing Strategies (Packages and Destinations)
Guest Service Management Strategies
Marketing and Promotional Plans to Build Brand Awareness and Brand Loyalty
Data Analysis for Financial Decision-Making
Career Opportunities in Travel and Tourism Management
Course Progression in this Career Cluster:
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Travel and Leisure
	Blank
	12159 Travel and Tourism Management
	Blank




CTE Course Knowledge and Technical Skill Competencies
	Competencies
	Sample Measurements

	HT12159B2.01 Analyze sales, marketing, and management activities within the travel and tourism industry.
	HT12159B2.01.01 Explain the benefits of packaging for travelers, travel planners, tour operators and airlines.
HT12159B2.01.02 Communicate benefits to travelers of selling packages from travel planner perspective.
HT12159B2.01.03 Explain strategies for selling travel and tourism products.
HT12159B2.01.04 Identify tools and processes used to sell to global audiences.

	HT12159B2.02 Develop effective Guest Service Management (GSM) strategies and processes to improve guest experience.
	HT12159B2.02.01 Identify the role of Guest Service Management in managing the guest experience.
HT12159B2.02.02 Develop a process for resolving guest issues. 
HT12159B2.02.03 Analyze the importance of guest services to success of the industry.

	HT12159B2.03 Develop a marketing plan and sales promotion tool for travel & tourism.
	HT12159B2.03.01 Describe the importance of generating brand awareness and loyalty.
HT12159B2.03.02 Create a marketing plan and sales promotional materials that incorporate all elements of the marketing mix.

	HT12159B2.04 Utilize data to make financial management decisions.
	HT12159B2.04.01 Perform data analysis to make financial management decisions to project costs, determine pricing, and promote market expansion.
HT12159B2.04.02 Analyze data on the impacts of geography, seasonality, culture, and politics on travel and tourism.
HT12159B2.04.03 Analyze sales trends and predict future growth/decline based on sales momentum and trend.

	HT12159B2.05 Apply artificial intelligence (AI) strategies and tools to improve customer service, personalize travel experiences, and optimize hospitality and tourism operations.
	HT12159B2.05.01 Explain how AI enhances customer experiences, including personalized travel planning, real-time service responses, and multilingual support.
HT12159B2.05.02 Demonstrate use of AI features in hospitality or travel platforms (e.g., Expedia, Book.com, or hotel management systems) to simulate guest interactions or itinerary planning.




CTSO Competitive Events Aligned with this Course: 
DECA:	Principles of Hospitality and Tourism, Travel and Tourism Team Decision Making, Hospitality and Tourism Operations Research, Hospitality and Tourism Professional Selling
Authentic Assessment—Examples:
Create a marketing plan and sales promotional materials aligned to a given target audience for a tourism venue
Create travel itineraries with a variety of total cost options to meet the travel and tourism requirements of simulated clients
Required Safety Training—Potential Topics:
Current federal, state, and local health and safety laws/regulations specific to the career pathways in this course:
Employee rights and responsibilities (roles of labor organizations)
Harassment laws: U.S. Equal Employment Opportunity law
Human Resource regulations for the workplace
Ergonomics
Equipment safety (desktop and mobile devices)
Online safety (acceptable use policies, protecting passwords, protecting identity information online)
Credentials of Value (Postsecondary Credits, Industry-Recognized Skill or Knowledge Certifications): 
YouScience: Customer Service
NOCTI: Travel and Tourism

Career Cluster: Hospitality, Events and Tourism	Program of Study: Culinary and Food Services
Program Code: 140710			Eligible Licenses: 140050 (primary); 140710, 140100, 140120 (legacy)
	Minnesota Frameworks
	Minnesota Common Course Catalog (MCCC)

	[Course Title] Restaurants and Food/Beverage Service Management
	[Course Title] Restaurant, Food and Beverage Services--Comprehensive

	[Course Code] 59
	[Course Code] 12156 (Intermediate—Sequence 4 of 6)


[bookmark: RestaurantsDescription59]Course Description: This course develops the knowledge and skills needed in the various facets of restaurant, food and beverage service operations management. Responsibilities necessary to relate to guests and employees within the establishment to maintain high industry standards will be examined. Topics will include managing kitchen and wait staff, effective menu planning, food safety and hygiene, marketing, restaurant and food service point-of-sale systems, finance and cost controls, scheduling employees, and customer relations. Course may include participation in a DECA student organization. Career pathway preparation could include: Restaurant Manager, Catering Manager, and Quality Assurance Manager.
[bookmark: RestaurantsStrand10]Instructional units in this course may include:
Operational Units in Restaurant and Food Service Business Operations
Sanitation, Health and Safety Procedures
Menu Food Options and Menu Layout/Display
Market Segmentation and Marketing Plans
Point of Sale (POS) Functions and Analyzing Data Reports
Guest Service Management Strategies
Management Careers in Restaurant and Food Service Management
Course Progression in this Career Cluster:
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Culinary and Food Services
	Blank
	12156 Restaurants and Food/Beverage Service Management
	Blank




CTE Course Knowledge and Technical Skill Competencies
	Competencies
	Sample Measurements

	HT12156.01 Synthesize the interrelatedness of operational unit management in restaurant and food/beverage business operations.
	HT12156.01.01 Describe the five management functions (planning, organizing, directing, staffing, and controlling) as they relate to food and beverage service operations.
HT12156.01.02 Describe management principles related to: inventory management; production, planning and control; and restaurant management.
HT12156.01.03 Develop human resource guidelines for health and safety regulations; discrimination and harassment; staff orientation, and training.
HT12156.01.04 Create a staffing and scheduling plan for a food and beverage operation.

	HT12156.02 Develop procedure recommendations to reduce potential sanitation, health and safety concerns for guests and employees.
	HT12156.02.01 Explain health and safety procedures needed to create a safe work environment.
HT12156.02.02 Develop food safety prevention procedures in the flow of food from kitchen to table to minimize contamination.
HT12156.02.03 Develop sanitation procedures to ensure facility compliance with health codes.
HT12156.02.04 Develop restaurant safety procedures to minimize property damage and injuries to guests and employees.

	HT12156.03 Develop menu food options and menu displays to meet customer wants and needs.
	HT12156.03.01 Explain how menu options express a restaurant concept.
HT12156.03.02 Differentiate between menu types including: a la carte, cycle, ethnic, holiday, banquet, receipt, buffet, and specials.
HT12156.03.03 Describe components of menu layout and design (taste, variety, appearance, nutrition, production method, price).
HT12156.03.04 Develop seasonal food options (fixed, cycle, market, hybrid) appropriate to market and seasonal demands.
HT12156.03.05 Design and create a menu for a specified customer base.

	HT12156.04 Create marketing plans and promotions for restaurants and food/beverage operations targeted to specific audiences.
	HT12156.04.01 Explain marketing segmentation and target-marketing strategies based on guest needs.
HT12156.04.02 Analyze the impact of each of the five Ps of marketing (people, price, product, promotion, place) on business success.
HT12156.04.03 Develop marketing plans with creative use of traditional marketing promotions (i.e. advertising, public relations, sales promotions, direct sales, etc.).

	HT12156.05 Utilize use of Point of Sale (POS) systems to manage inventory, sales and revenue data, and guest service scheduling functions.
	HT12156.05.01 Explain the possible functions of POS systems in food and beverage service operations.  
HT12156.05.02 Perform customer point-of-sale and restaurant management tasks using POS systems.
HT12156.05.03 Analyze the use of current and emerging functions of POS technologies such as scheduling, database maintenance, accounting, and sales to improve guest service and profitability.

	HT12156.06 Develop procedures for customer service and communication in restaurant and food/beverage operations.
	HT12156.06.01 Compare and contrast proactive versus reactive techniques for interacting with guests.
HT12156.06.02 Explain communication strategies that can be used to address cultural/ethnic/gender differences impacting guest service interpersonal interactions.
HT12156.06.03 Establish standards and procedures for event space arrangement, table settings, and guest services.
HT12156.06.04 Develop a guest satisfaction survey instrument to evaluate guest perception of value.


CTSO Competitive Events Aligned with this Course: 
[bookmark: _Hlk15219527]BPA:	Global Marketing Team (Effective Menu Planning and Marketing Section); Human Resource Management (Food Service Management Section), 
DECA:	Hospitality Services Team Decision Making, Quick Serve Restaurant Management Series, Restaurant and Food Service Management Series, Virtual Business ChallengeRestaurant 
Authentic Assessment—Examples:
Develop seasonal menu options for a themed restaurant based on simulated or actual market research data
Develop marketing plans and pricing estimates for proposed guest retention and recovery strategies


Required Safety Training—Potential Topics:
Current federal, state, and local health and safety laws/regulations specific to the career pathways in this course:
Employee rights and responsibilities (roles of labor organizations)
Harassment laws: U.S. Equal Employment Opportunity law
Human Resource regulations for the workplace
Ergonomics
Equipment safety (desktop and mobile devices)
Online safety (acceptable use policies, protecting passwords, protecting identity information online)
Credentials of Value (Postsecondary Credits, Industry-Recognized Skill or Knowledge Certifications):  
NOCTI: Restaurant, Food, and Beverage Services


Career Cluster: Hospitality, Events and Tourism	Program of Study: Conference and Events
Program Code: 140710			Eligible Licenses: 140050 (primary); 140710, 140100, 140120 (legacy)
	Minnesota Frameworks
	Minnesota Common Course Catalog (MCCC)

	[Course Title] Recreation, Amusements, and Attractions
	[Course Title] Recreation, Amusement and Attractions--Comprehensive

	[Course Code] 58
	[Course Code] 12167 (Intermediate—Sequence 5 of 6)


[bookmark: RecreationDescription58]Course Description: In this course, students will learn sales and customer service techniques, marketing principles, and procedures necessary to succeed in the recreation, amusement, and attractions industry. Students will develop an understanding of what makes each operation unique and how to succeed in each environment. Students will learn the various types, structures, and operating methods of various recreations, admission procedures, and traffic control issues to manage and control guests.  Students will also discover the various retail outlet and merchandising opportunities available for different venues and how to develop appropriate retail marketing strategies. Course may include participation in a DECA student organization. Career pathway preparation could include: Sports Center Manager, Amusement Park Manager, and Guest Services Administrator.
[bookmark: RecreationStrand10]Instructional units in this course may include:
Structure of Organizational Units in Amusement and Attraction Business Operations
Safety and Security Guidelines and Procedures
Marketing Plans: Seasonal, Loyalty, and Collaborative Promotions
Merchandising Products and Promotions
Data Analysis for Financial Decision-Making
Management Careers in Recreation, Amusement and Attractions
[bookmark: _Hlk187409892]Course Progression in this Career Cluster:
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Conference and Events
	Blank
	12167 Recreation, Amusements, and Attractions
	12167 Event Planning and Logistics




CTE Course Knowledge and Technical Skill Competencies
	Competencies
	Sample Measurements

	HT12167I2.01 Describe the operational units of recreation, amusements, and attractions businesses.
	HT12167I2.01.01 Compare and contrast operational methods used at a recreational, attraction, and amusement venue. 
HT12167I2.02 Evaluate facility layout and design options for flow, style, and optimal use of space.

	HT12167I2.02 Develop procedures for admission, security and safety, and traffic control to manage and control people, groups, and vehicles. 
	HT12167I2.02.01 Identify guidelines for access control to determine guest and group admission procedures.
HT12167I2.02.02 Analyze a venue layout and traffic control procedures for effective movement of people and vehicles. 
HT12167I2.02.03 Create guidelines for guest and employee safety and security issues unique to a specific venue. 
HT12167I2.02.04 Summarize procedures necessary to ensure guest safety.

	HT12167I2.03 Develop marketing strategies for recreation, amusement, and attraction businesses and events. 
	HT12167I2.03.01 Utilize market segmentation to develop a marketing plan to target multiple audiences. 
HT12167I2.03.02 Describe the impact of seasonality on the design of marketing plans. 
HT12167I2.03.03 Develop a loyalty program as part of a marketing plan for a recreation venue.
HT12167I2.03.04 Assess the benefits of collaboration with other businesses to market a recreation or attraction venue.

	HT12167I2.04 Develop merchandising programs and products for recreation, amusements, and attraction venues. 
	HT12167I2.04.01 Analyze wholesale merchandising product options as potential offerings for a specific recreation, amusement, or attraction business venue.
HT12167I2.04.02 Develop programs and/or products unique to specific recreation, amusement, or attraction businesses.

	HT12167I2.05 Utilize data to make financial management decisions.
	HT12167I2.05.01 Perform data analysis to make financial management decisions to project costs, determine pricing, and promote market expansion.
HT12167I2.05.02 Analyze data on the impacts of geography, seasonality, and culture on the recreation and amusement industry.
HT12167I2.05.03 Analyze sales trends and predict future growth/decline based on sales momentum and trend.




CTSO Competitive Events Aligned with this Course: 
DECA:	Travel & Tourism Team Decision Making, Hospitality & Tourism Operations Research, Hospitality & Tourism Professional Selling
Authentic Assessment—Examples:
Develop marketing plans and pricing estimates for a proposed loyalty program designed for a recreational or amusement venue
Develop a sales trend analysis with multi-year future projections and business recommendations based on projected growth or decline
Required Safety Training—Potential Topics:
Current federal, state, and local health and safety laws/regulations specific to the career pathways in this course:
Employee rights and responsibilities (roles of labor organizations)
Harassment laws: U.S. Equal Employment Opportunity law
Human Resource regulations for the workplace
Ergonomics
Equipment safety (desktop and mobile devices)
Online safety (acceptable use policies, protecting passwords, protecting identity information online)
Credentials of Value (Postsecondary Credits, Industry-Recognized Skill or Knowledge Certifications):  
YouScience: Customer Service
NOCTI: Recreation, Amusements, and Attractions


Career Cluster: Hospitality, Events and Tourism	Program of Study: Conference and Events
Program Code: 140710			Eligible Licenses: 140050 (primary); 140710, 140100, 140120 (legacy)
	Minnesota Frameworks
	Minnesota Common Course Catalog (MCCC)

	[Course Title] Event Planning and Logistics
	[Course Title] Event Planning

	[Course Code] 60
	[Course Code] 12167 (Advanced—Sequence 6 of 6)


[bookmark: EventPlanDescription60]Course Description: This course introduces the principles and practices of planning and organizing events such as: meetings, conferences, weddings, family reunions, cruises, sporting events, or conventions. Topics include site location and suitability, logistics of the planning process, market and sales research, sponsorship, public relations, risk management, and careers in the event planning industry. Students will engage in project- and problem-based learning opportunities for event evaluation, direct observation of, and hands-on involvement in the planning and staging of special events. Students are encouraged to participate in a DECA student organization to enhance and apply their learning. Career pathway preparation could include: Special Event Planner, Public Relations Specialist, and Venue Manager.
[bookmark: EventPlanningStrand10]Instructional units in this course may include:
Categories and Characteristics of Special Events and Event Planning
Legal, Ethical, Safety and Security Guidelines
Special Event Proposals and Budgets
Post-Event Analysis and Evaluation
Careers in Event Planning and Coordination
Course Progression in this Career Cluster:
	Program of Study (POS)
	Introductory Courses
	Intermediate Courses
	Advanced Courses

	Conference and Events
	blank
	12167 Recreation, Amusements, and Attractions
	12167 Event Planning and Logistics




CTE Course Knowledge and Technical Skill Competencies
	Competencies
	Sample Measurements

	HT12167A.01 Differentiate categories of events within the special events industry.
	HT12167A.01.01 Categorize the range of special events with which event planners and service typically assist.
HT12167A.01.02 Compare and contrast the key characteristics of a Daily Event and a Special Event.

	HT12167A.02 Establish guidelines and procedures for the planning of delivery of special events.
	HT12167A.02.01 Compare and contrast the planning considerations of different types of special events.
HT12167A.02.02 Describe legal, ethical, safety and security responsibilities associated with event planning.
HT12167A.02.03 Develop procedures and guidelines for setting up facilities, equipment, and supplies for a special event.
HT12167A.02.04 Develop schedules, registration tools, event materials, and programs for a special event.

	HT12167A.03 Create a proposal for planning and delivering a special event.
	HT12167A.03.01 Identify client purpose, needs, wants, and expectations for a special event.
HT12167A.03.02 Create a special event budget based on client input and goals.
HT12167A.03.03 Determine event logistics such as theme, venue, entertainment, food & beverage, and timeline needed to execute a special event. 
HT12167A.03.04 Create a proposal for planning and delivering a special event.

	HT12167A.04 Conduct post-event analysis to measure success and identify opportunities for improvement.
	HT12167A.04.01 Identify measurable criteria for determining the success of an event.
HT12167A.04.02 Analyze post-event data to determine event success and opportunities for improvement.

	HT12167A.05 Use artificial intelligence (AI) strategies and tools to support the planning, coordination, and execution of hospitality events, enhancing guest experience and operational effectiveness.
	HT12167A.05.01 Explain how AI supports event logistics, including venue selection, resource allocation, vendor coordination, and real-time problem-solving.
HT12167A.05.02 Demonstrate use of AI features in event management platforms (e.g., Cvent, Eventbrite, or social media tools) to plan and promote a simulated event.




CTSO Competitive Events Aligned with this Course: 
DECA:	Hospitality Services Team Decision Making, Hospitality and Tourism Operations Research, Hospitality and Tourism Professional Selling
BPA:	Meeting and Event Planning Concepts: Open
Authentic Assessment—Examples:
Create a proposal and budget for a simulated client on the planning and delivery of a special event
Develop schedules, registration tools, event materials, and programs for the preparation and delivery of a special event
Required Safety Training—Potential Topics:
Current federal, state, and local health and safety laws/regulations specific to the career pathways in this course:
Employee rights and responsibilities (roles of labor organizations)
Harassment laws: U.S. Equal Employment Opportunity law
Human Resource regulations for the workplace
Ergonomics
Equipment safety (desktop and mobile devices)
Online safety (acceptable use policies, protecting passwords, protecting identity information online)
Credentials of Value (Postsecondary Credits, Industry-Recognized Skill or Knowledge Certifications):  
YouScience: Event Planning and Management
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